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MSc in Management 

Economics of Business and Markets 
 
Academic Year: 2015-2016 Trimester | Semester: 2nd trimester 
 
Instructor: Fernando Branco 

__________________________________________________________________________________ 
 
Course Description: 
In this course we will explore the economics of key dimensions of firms’ activities in imperfectly 
competitive markets. 
__________________________________________________________________________________ 
 
Course Content: 
Brief introduction. Basic models of markets. A structure-conduct-performance analysis of 
concentration, collusion, and welfare in markets. Pricing with market power. Product 
differentiation. Entry and exit. Open session (e.g., advertising, auctions, entrepreneurship, 
innovation). Conclusions. 
__________________________________________________________________________________ 
 
Course Objectives: 
During this course the students will be introduced and develop the ability to use tools and 
techniques for a strategic economic analysis of firms’ activities within imperfectly competitive 
markets.  
__________________________________________________________________________________ 
 
Grading: 
Grading will be based on a final exam (70%), weekly problem sets (20%), and participation in 
class discussions (10%). 
__________________________________________________________________________________ 
 
Bibliography: 

A good reference book for the course is: 

 

Luís M. B. Cabral. Introduction to Industrial Organization. MIT Press, Cambridge, 
Massachusetts, USA, 2000 

although many other books cover these issues in a similar way. 
The following book may be used to refresh basic microeconomic concepts: 

 

Michael R. Baye and Jeffrey T. Price. Managerial Economics and Business Strategy. 
McGraw Hill, 8th edition (Global Edition), 2013. 

__________________________________________________________________________________ 
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Biography: 

Fernando Branco, Full professor at Católica-Lisbon School of Business and Economics, PhD in 
Economics from Massachusetts Institute of Technology, and undergraduate degree in 
Economics from Católica. Current Associate Dean for Research, he has served as Católica’s 
Vice-Rector (2004-2006), FCEE’s Dean (2001-2004), and Center for Applied Studies’s Director 
(1998-2001). He currently teaches in Católica’s several programs, with courses covering issues 
in microeconomics, industrial organization, and finance. He regularly advises companies and 
government agencies in these same areas. His scientific research has mostly focused in topics 
in the strategic analysis of market, mostly involving auction theory and economics of regulation. 
__________________________________________________________________________________ 

 
Contact(s) and Office hours: 

Email: fbranco@ucp.pt. 
Office hours: To be announced in the beginning of the course. 
__________________________________________________________________________________ 


